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Rural Supplies and Fruitfed Supplies

The PGG Wrightson Rural Supplies business unit focuses on cropping, sheep and beef, 
dairy and other livestock farming needs. Our Fruitfed Supplies team services the needs 
across all areas of horticulture and viticulture. Both business units operate across the 
right presented channels.

Water

PGG Wrightson Water is the complete service for water and irrigation needs, offering a  
‘full service’ package to farmers and horticulturists nationwide.

PGG Wrightson (PGW) has a rich heritage of more than 160 years working alongside 
the agricultural, pastoral and horticultural industry to service on-farm needs.  
PGG Wrightson’s mission is to help grow the country through the delivery of technical 
knowledge, quality products and services, and innovation.  
 
The PGG Wrightson Retail and Water Group comprises of Rural Supplies, Fruitfed Supplies 
and PGG Wrightson Water.

Our eCommerce website has 
experienced strong growth since its 

launch five years ago. We are constantly 
increasing product content and 

improving functionalities.

» store.pggwrightson.co.nz

We have 90 stores throughout New 
Zealand servicing all farming and 

horticulture requirements. Our stores 
carry a wide range of products from 
seed to agchem, dairy detergent to 

stock nutrition.

ONLINE STORE NETWORK

Our dedicated team of Technical Field 
and Horticultural Representatives 

support our customers with products 
and advice tailored to their situation.

Our Onto Farm team assist account 
holders with bulk stockfood orders for 

delivery straight to the farm.

» Phone 0800 66 86 32

REPRESENTATIVES ONTO FARM
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Notes

•	 Bookings are subject to availability.

•	 Strict deadlines apply. PGW reserves the right to 
cancel booked placement should material not be 
received by the deadline.

•	 Pricing excludes GST and is subject to change.

•	 PGW/Fruitfed Supplies reserves the right to amend  
articles as per the PGW/Fruitfed Supplies guidelines 
in this media kit and to fit within the Publications’ 
brand voice.

•	 All copy is subject to approval by the PGW/Fruitfed 
Supplies team incl. Technical Specialists.

•	 Suppliers will have final sign off on their article. 

•	 PGW is not liable for any errors or omissions in the 
published publications.

•	 Original content only, Rural Diary/Fruitfed Supplies 
must be the first publication to publish.

TABLE OF 
CONTENTS



PGW Retail Website incl. 
Knowledge Hub (blog)

» Strong organic traffic and 
   consistent growth of our  
   eCommerce website

Stock n Save 

» Print and digital publication 

» Standard distribution  
   of 78,000

» Bumper distribution  
   of 199,000

Technical eDM

» Farm technical advice and  
   updates 

» + 13 K Subscribers

Rural Diary

» Digital publication

» Farming technical guide

Fruitfed Supplies eDM

» Horticulture and viticulture    
   technical advice and updates 

» + 2 K Subscribers

Fruitfed Facts

» Digital publication

» Horticulture and viticulture 
   technical guide

@PGGWrightsonRetailWater 
Facebook

» + 22 K Followers

@PGGWrightsonRetail 
YouTube

» + 1.1 K Subscribers

@FruitfedSupplies 
Facebook

» + 5.1 K Followers

@pgwretail 
Instagram

» + 6 K Followers

Blue Shed Diary 
Podcast

» Live February 2025

LinkedIn  
(PGW Corporate page)

» + 13 K Followers



A technical guide helping farmers maximise 
productivity and grow their business.

Content type: Editorial

Digital publication: published on 
store.pggwrightson.co.nz/rural-diary

Frequency: Monthly (excluding January)

Target audience: Sheep, beef, dairy and cropping farmers

Pages: Up to 22 pages

Heading: 42 characters max 

Subheading: At least 120 characters

Body: 5,000 – 5,500 characters

» One feature image or infographic   
   and one support image  
   or infographic

» No more than one per edition

Written by PGG Wrightson on behalf of a supplier, featuring; 
the supplier’s product, a PGW customer and a PGW 
representative.

Heading: 42 characters max 

Subheading: At least 120 characters

Body: 2,500-2,800 characters

» One feature image or infographic 
   and one support image or infographics

» No more than one per edition

» Add a video to your Rural Diary testimonial

» Filmed and edited by PGW

» Includes PGW customer, PGW representative and  
   supplier representative

» Conditional of all parties agreeing to be filmed and    
   interviewed in advance and signing consent forms

» Permanently published on YouTube

» Added to digital Rural Diary online for one month

» Can be promoted as part of a digital package  
  (please see page 8 for options available)

Heading: 42 characters max 

Subheading: At least 120 characters

Body: 2,500 – 2,800 characters

» One feature image or infographic

Heading: 28 characters max 

Subheading: At least 120 characters

Body: 1,200 – 1,600 characters

» One support image or infographic

Double-Page Article

Full-Page Testimonial Add-on: Video 

Full-Page Article Half-Page Article
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Note: Character count includes spaces



	» Scientific

	» Technical

	» Refreshing

	» Uncomplicated

LANGUAGE

	» Professional

	» Humble

	» Readable, with 
an element of 
conversational

TONE

	» Connecting 
(sympathy, helpful, 
understanding

	» Relevant

	» Industry passion

	» Trustworthy

CHARACTERISTICS

	» Explain

	» Engage

	» Inform

	» Empower

PURPOSE

Brand 
Voice

PUBLICATION

RURAL DIARY

Image style 

	» Authentic, engaging and relevant to article.

	» Pack shots used in context.

	» Infographic must be clearly explained in article. 

	» Supplied infographics will be redesigned for clarity 
and visual appeal and therefore original data needs 
to be supplied.

	» All images must have PGW’s prior approval and not 
violate copyright and privacy laws.

	» It is the responsibility of the supplier to ensure 
appropriate consents have been recorded for use 
of the images supplied.

Content guidelines 

	» No company/product logos.

	» Original content only, Rural Diary the first 
publication to publish.

	» Article must serve the readers and provide  
a solution.

	» No product names mentioned in headings.

	» The article cannot contain comparisons to  
named products.

	» Overly promotional language should not be used 
(for example “best product on the market”).

	» PGW writes the call to actions.

	» Articles can be editorial or testimonial 
(preference for the latter for established products).

	» For testimonial type articles, the customer 
relationship with PGW shall be noted rather than 
the relationship with the sponsoring supplier.

	» Supplier articles state who the content is 
provided by.

	» Content cannot be copied from another source 
or violate copyright laws. Any plagiarised content 
without clear disclosure of authorship is  
not allowed.

	» No pricing or promotional offers to occur in  
the publication.

	» Any product/technical claim must be substantiated 
by research results and/or references must be given.

	» No non-PGW links to website, apps or podcast can 
be included.

Image specifications 

	» Feature image size:  
high resolution, 300 dpi, 200 mm wide 

	» Support image size (if sufficient space): 
high resolution, 300 dpi, 140 mm wide, minimum 
3 MB in size

	» See below for content specifications.



» Up to 6 spots available

» Product image must be supplied HR, 300 dpi, EPS

» Design done by PGW Retail & Water Marketing team

» Only 1 spot available

» Product image must be supplied HR, 300 dpi, EPS

» Design done by PGW Retail & Water Marketing team

» Design done by PGW Retail & Water Marketing team

Hot Deal Single Spot Hot Deal Double Spot

Front Cover Banner
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» Maximum 25 spots per page

» Variety of configurations

» Product image must be supplied HR, 300 dpi, EPS

» Design done by PGW Retail & Water Marketing team

Single Spot (inside or back)

Options available

Content type: Product promotions and special offers

Print circulation: 78,000 via rural delivery, and distributed 
through our store network

Print circulation (bumper): 199,000 via rural delivery, and 
distributed through our store network

Digital publication: published on 
store.pggwrightson.co.nz/stock-n-save-specials

Frequency: Monthly (excluding January)

Pages: 4 or 8 pages
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A tabloid publication that promotes value 
savings and offers on a wide range of 
products available through PGW/Fruitfed 
Supplies stores.

SOUTH ISLAND    MARCH 2025

Triple combination ideal 
for routine drenching

For treatment and control 
of internal parasites in 
cattle over 100 kg and 
sheep over 20 kg

$1,199

Vetmed
Triplemax 
Oral
20 L

SKU 102798. ACVM Registration #A011076.

SOUTH ISLAND    MARCH 202525% 
OFF
25% 
OFF

WATERS & FARR 
LD AND MD PIPE*

UP TO

*Offer applies to stocked range only.

SOUTH ISLAND    MARCH 2025

*T&Cs apply. Offer valid 1 February - 31 May 2025 for purchases meeting the Qualifying Purchase requirements. 
Limited seedling packs available and will be available on a first in, first served basis.

Get a FREE pack of 75 native seedlings when you spend $3,000
on Nufarm agrichemicals, plus an additional 

spend on qualifying fertiliser or proprietary seed*

Ask in-store or learn more at
store.pggwrightson.co.nz/trees-for-the-wright-reasons

$59992 FOR

Barnyard
Muesli Mix for Layers
20 kg

SKU 137548



A technical guide helping growers maximise 
their productivity and grow their business.

Content type: Editorial

Digital publication: published on 
store.pggwrightson.co.nz/fruitfed-facts-newsletter

Frequency: Bi-monthly

Target audience: Horticulturalists and viticulturists

Pages: 12 - 20 pages

Heading: 60 characters max 

Body: 5,000 – 5,500 characters

» No more than one per edition

» Up to three feature image or infographic  
   and one support image or infographics

Double Page Article Full Page Article

42
0 

m
m

 x
 2

97
 m

m

Options available

21
0 

m
m

 x
 2

97
 m

m

Heading: 60 characters max 

Body: 2,500 – 2,700 characters

» Up to two feature image or infographic

Note: Character count includes spaces

Heading: 60 characters max 

Body: 1,300 – 1,600 characters

» One support image or infographic

Half Page Article

 2
10

 m
m

 x
 1

48
.5

 m
m

 

10
5 

m
m

 x
 2

97
 m

m



	» Scientific

	» Technical

	» Refreshing

	» Uncomplicated

LANGUAGE

	» Professional

	» Humble

	» Readable, with 
an element of 
conversational

TONE

	» Connecting 
(sympathy, helpful, 
understanding

	» Relevant

	» Industry passion

	» Trustworthy

CHARACTERISTICS

	» Explain

	» Engage

	» Inform

	» Empower

PURPOSE

Brand 
Voice

Image specifications 

	» Feature image size:  
high resolution, 300 dpi, 200 mm wide 

	» Support image size (if sufficient space): 
high resolution, 300 dpi, 140 mm wide, minimum 
3 MB in size

	» See below for content specifications.

Image style 

	» Authentic, engaging and relevant to article.

	» Imagery to showcase best practice 
i.e. healthy orchard, no disease. Any pest or disease 
images can be used for support purposes.

	» If image does not fit specifications, Fruitfed Supplies 
will replace with a suitable option.

	» Pack shots used in context and only if space allows. 
Infographic/graph/tables must be clearly explained  
in article. 

	» Supplied infographics will be redesigned for clarity  
and visual appeal and therefore original data will 
need to be supplied.

	» All images must have PGW’s prior approval and not 
violate copyright and privacy laws.

Content guidelines 

	» No company/product logos.

	» Original content only, Fruitfed Facts must be the first 
publication to publish.

	» Article must serve the readers and provide  
a solution.

	» No product names mentioned in headings.

	» The article cannot contain comparisons to 
named products.

	» Overly promotional language should be avoided 
(for example “best product on the market”).

	» Fruitfed Supplies writes the call to actions.

	» Articles can be advertorial or testimonial 
(preference for the latter for established products).

	» Supplier articles state who the content is 
provided by.

	» Content cannot be copied from another source 
or violate copyright laws. Any plagiarised content 
without clear disclosure of authorship is 
not allowed.

	» No pricing or promotional offers to occur in  
the publication.

	» Any product/technical claim must be substantiated 
by research results and/or references must  
be given.

	» Supplier of article is responsible for any third party 
intellectual property breach to occur in 
the publication.

	» No non-PGW links to website, apps or podcast can 
be included.

PUBLICATION



eDM Placement

Two spots available per month in 
Technical and Fruitfed Facts eDM

Includes:

» One Mrec (300 by 250 pixels)  
   image                 

» 200 characters text introduction

» “Read More” link to Rural Diary 
  Fruitfed Facts digital publication 
  page on store.pggwrightson.co.nz

Google search adwords -  
per product or brand

Products must already be listed on 
eCommerce to book this package

Includes:

» Up to three ads on the Google 
Search network

Duration: 1 month

Testimonial Video 
Promotion Package 

One available per month

Includes:

» Social media advertising (Meta)

» LinkedIn post

» Added as feature video on 
   store.pggwrightson.co.nz/rural-diary

Duration: 1 month

Blog placement

Two placements available per 
month on store.pggwrightson.co.nz/
knowledge-hub

Includes:

» One image

» 140 characters text introduction

» “Read More” link to dedicated  
   article

» The Knowledge Hub published  
  Rural Diary/Fruitfed Facts articles  
  will be edited to ensure a mobile 
  first experience.

Add-on: Feature banner on  
store.pggwrightson.co.nz/rural-diary 
(one image and article introduction) 
linking to blog article

Duration: 1 month

Full and Semi Digital Packages

Two placements and packages 
available per month on store.
pggwrightson.co.nz/knowledge-hub

Full Digital includes:

» Blog permanent placement  
   on store.pggwrightson.co.nz

» Monthly eDM (per eDM 
   placement details) 

» Social media advertising (Meta)

Semi Digital ncludes:

» Blog permanent placement  
   on store.pggwrightson.co.nz

» Social media advertising (Meta)

» LinkedIn post

Digital Packages for Rural Diary or Fruitfed Facts full and double page articles.
Others PackagesNote: the below costs are additional to the cost of the Rural Diary or Fruitfed Facts article.



PGG Wrighston’s online store  
store.pggwrightson.co.nz 
presents a range of horticultural and farming 
products available for click and collect and 
delivery nationwide.

Options available

» Request made and approved through your 
   Category Manager.

» Your product added to one or multiple categories on    
   store.pggwrightson.co.nz

» Requires at least one high quality, clear cut image of 
   your product.

» Requires enriched content created by our 
   Marketing team

» Final listing approved by supplier, Category Manager  
   and Technical Team

» ‘Add to Cart’ instead of ‘Enquire Now’  
   call-to-action preferred

Product Listing on eCommerce
PRODUCT OR BRAND HIGHLIGHT

» Spotlight feature displayed on mega menu of a  
   product category of your choice.

» Links through to a product, category or brand page.

» PGW will design artwork based on your 
   booking requirements.

Heading: 20 - 50 characters

Duration: 1 month

Two available per month

» Brand logo displayed on the home page.

» Links through to brand landing page  
   with respective brand products.

Image: 288px x 132px

Duration: 1 month

Mega Menu FeaturePopular Brands Feature



retailmarketing@pggwrightson.co.nz   |   store.pggwrightson.co.nz       

  @pggwrightsonretailwater         |   @pgwretail     
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Blue Shed Diary Podcast        |   @PGGWrightsonRetail


